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am to 1:15 pm.  Please RSVP by 
noon Wednesday, November 23, 
by calling 345-6976 or e-mailing 
naiopnm@net. 

    The Commercial Real Estate 
Market Update will be presented at 
the NAIOP monthly meeting on 
Monday, November 28. 
   On hand to put us in touch with 
current events in the market will be 
members of the Society of Indus-
trial & Office Realtors:  Brad Allen, 
Walt Arnold, Jim Chynoweth, Rich 
Diller, David Genrich, Karen Hud-
son, Tom Jenkins, Terry Johnson, 
Tim MacEachen, John Ransom and 
Scott Throckmorton. 
    Our sponsors are CB Richard 
Ellis, Charter Bank/Mortgage/
Insurance, G-Katmar and 
Q10|Realty Mortgage & Investment 
Company. 
    The meeting will be held at the 
Albuquerque Marriott from 11:30 
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    Two members of our local NAIOP chapter—Greg Foltz of Coldwell 
Banker Commercial-Las Colinas and Tom Jenkins of Real Estate Advi-
sors—attended a NAIOP Mixed-Use Summit in Phoenix earlier this month.  
The conference used case studies to explore the process of developing 
mixed-use projects and the problems that can arise. 
    According to Greg, it was a valuable experience.  Kierland Commons, a 
Scottsdale, AZ, project, was explored in detail.  The group of about 40 peo-
ple attending the conference spent most of the first day talking about Kier-
land and exploring the site, accompanied by the developer and architect, 

(Continued on page 3) 

    NAIOP will collect gifts at our 
Awards Banquet on December 12 
for distribution by Noon Day Min-
istry to the poor and homeless. 
    All gifts should be new and un-
wrapped.  The Ministry’s “wish 
list” for men and women:  T-
shirts, thermal underwear, socks, 
gloves, briefs, hats, scarves, bath 
towels, backpacks, sweatshirts and 
blankets.  For children:  toys, 
games and stuffed animals.  
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    As markets soften, builders will 
shy away from doing master-
planned communities by them-
selves, and instead will form con-
sortiums to do them.  That was one 
of the points made by Chris Craw-
ford, ASLA, principal of RVi Plan-
ning and Landscape Architecture, 
one of two speakers at the October 
NAIOP meeting focusing on 
“Lifestyle Master-Planned Commu-
nities—National Models.” 
    One example Crawford men-
tioned was a group of about seven 
homebuilders joining in to create a 
major community on the rural 
fringe.  Access to transportation 
corridors would be of primary con-
cern here so buyers could keep their 
commuting time to a minimum.  
Smaller communities would locate 
on urban infill sites. 
    Steve Burch, national vice presi-
dent of strategic marketing for Pulte 
Homes, Inc./Del Webb Corpora-
tion, stressed the creation of target 
groups ranging from first-time 
homebuyers to downsizers.  He 
spoke of the importance of leverag-
ing the capabilities of consumer 

market segmentation to identify spe-
cific consumer wants and needs and 
designing the community to meet 
those needs.  “The process promotes 
profitable development.” 
    Golf courses were not among the 
amenities to include, according to 
Crawford; rather he stressed safety 
features, water parks, activities direc-
tors, open space and an on-site ele-
mentary school.    
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    Gross receipts derived from 
construction or substantial reno-
vation of real property in the 
U.S., including residential and 
commercial buildings and infra-
structure, qualify for a new per-
manent deduction under the 
American Jobs Creation Act ef-
fective after December 31, 2004, 
according to Karen Delle Site, 
CPA, of Atkinson & Co. 
    The act, signed into law in Oc-
tober 2004, affects gross receipts 
derived from other domestic pro-
duction activities as well.  These 
include engineering and architec-
tural services related to construc-
tion projects performed in the 
U.S.; production of (but not the 
transportation or distribution of) 
electricity, natural gas or potable 
water in the U.S.; and the lease, 
rental, license, sale, exchange or 
other disposition of tangible per-
sonal property, computer soft-
ware or sound recordings that are 

manufactured, produced, grown or 
extracted in whole or significant 
part in the U.S. 
    Any taxpayer manufacturing 
within the U.S. should qualify for 
the benefit. 
    For taxable years beginning in 
2005 and 2006, the deduction 
equals 3 percent of the lesser of (1) 
qualified production activities in-
come or (2) taxable income for the 
taxable year.  The deduction in-
creases to 6 percent for taxable 
years beginning in 2007, 2008 and 
2009, and 9 percent for taxable 
years beginning after 2009.  The 
deduction for a taxable year is lim-
ited to 50 percent of the W-2 wages 
paid by the taxpayer during the cal-
endar year that ends with or within 
the taxpayer’s taxable year. 
    Okay?  See your accountant!  
Now’s the time to set up accounting 
systems to capture the information 
for future years.     

who were very open about mistakes they had made.  “They were very forth-
right about the pitfalls to avoid,” Greg said.  “It was an excellent project.  It 
incorporated everything we had thought about doing in our market.” 
   On the second day, participants broke up into smaller groups and dis-
cussed projects they were developing in Texas, Nevada, Hawaii and other 
states. 
    The discussions gave him an overall better understanding of how to lay 
out one of these projects, Greg said.  “There are issues you might not think 
about.”  For example, in projects where there is retail at ground level and 
either offices or residential space above, it is important not to put residential 
units over restaurants to avoid having a problem with odors from the restau-
rant. 

(Continued from page 1) 
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